
Áfl·ÿ-‚ÍøË

v. ¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ ∑§Ë ¬˝∑Î§ÁÃ ∞fl¢ ˇÊòÊ
(Nature and Scope of Managerial Economics)

¬˝SÃÊflŸÊ; •Õ¸ •ı⁄U ¬Á⁄U÷Ê·Ê; •ÊÁÕ¸∑§ Á‚hÊãÃ •ı⁄U ¬˝’ãœ∑§Ëÿ Á‚hÊãÃ; •ãÿ ‡ÊÊSòÊÙ¥ ∑§ ‚ÊÕ ‚¢’¢œ;
¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ ∑§Ë ¬˝∑Î§ÁÃ; ¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ ∑§Ê ˇÊòÊ; ¬˝’¢œ∑§Ëÿ •Õ¸‡ÊÊSòÊ ∑§Ê ◊„Uûfl; ¬˝’ãœ∑§Ëÿ
•Õ¸‡ÊÊSòÊË ∑§Ë ÷ÍÁ◊∑§Ê ÿÊ ∑§Êÿ¸; ¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊË ∑§Ê ©UûÊ⁄UŒÊÁÿàfl

w. ¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ ∑§Ë ◊Í‹ œÊ⁄UáÊÊ∞¢
(Fundamental Concepts of Managerial Economics)

¬˝SÃÊflŸÊ; √ÿÊfl‚ÊÁÿ∑§ ©Ug‡ÿ; ŒÈ‹¸÷ÃÊ •ı⁄U øÈŸÊfl ∑§Ë œÊ⁄UáÊÊ; ‚¢‚ÊœŸÙ¥ ∑§Ê •Êfl¢≈UŸ; •fl‚⁄U ‹ÊªÃ ∑§Ë
œÊ⁄UáÊÊ; ÉÊ≈UÃ ‚Ë◊ÊãÃ ¬˝ÁÃ»§‹ ∑§Ê ÁŸÿ◊; ‚Ë◊ÊãÃ •ı⁄U flÎÁh‡ÊË‹ ÁŸÿ◊; ‚◊-‚Ë◊ÊãÃ œÊ⁄UáÊÊ; ‚◊ÿ ‚Ê¬ˇÊ
∑§Ë œÊ⁄UáÊÊ∞¢; ∑§≈UıÃË ∑§Ë œÊ⁄UáÊÊ; ’Á„U÷Ê¸fl; ¡ÙÁπ◊ •ı⁄U •ÁŸÁ‡øÃÃÊ

x. ◊Ê¢ª Áfl‡‹·áÊ
(Demand Analysis)

◊Ê¢ª ∑§Ê •Õ¸; ◊Ê¢ª ∑§ ¬˝∑§Ê⁄U; ◊Ê¢ª »§‹Ÿ; ◊Ê¢ª •ŸÈ‚ÍÍøË •ı⁄U ◊Ê¢ª fl∑˝§; ◊Ê¢ª ∑§Ê ÁŸÿ◊;  ◊Ê¢ª fl∑˝§ ∑§ ŸËø
∑§Ë •Ù⁄U …UÊ‹Í „UÙŸ ∑§ ∑§Ê⁄UáÊ; ◊Ê¢ª ∑§ ÁŸÿ◊ ∑§ •¬flÊŒ; ◊Ê¢ª ◊¥ ¬Á⁄UflÃ¸Ÿ; •Êÿ ◊Ê¢ª; ¬˝ÁÃ ◊Ê¢ª; ◊Ê¢ª ∑§
ÁŸœÊ¸⁄U∑§ •ÕflÊ ◊Ê¢ª ∑§Ù ¬˝÷ÊÁflÃ ∑§⁄UŸ flÊ‹ ÉÊ≈U∑§;  ¬˝’¢œŸ ◊¥ ◊Ê¢ª Áfl‡‹·áÊ ∑§Ê ◊„Uûfl

y. ◊Ê¢ª ∑§Ë ‹Ùø
(The Elasticity of Demand)

÷ÍÁ◊∑§Ê; ◊Ê¢ª ∑§Ë ∑§Ë◊Ã ‹Ùø; ◊Ê¢ª ∑§Ë ∑§Ë◊Ã ‹Ùø ◊Ê¬Ÿ ∑§Ë ÁflÁœÿÊ¢;  ◊Ê¢ª ∑§Ë ∑§Ë◊Ã ‹Ùø ∑§Ù ¬˝÷ÊÁflÃ
∑§⁄UŸ flÊ‹ Ãûfl; ◊Ê¢ª ∑§Ë •Ê«∏UË ‹Ùø •ÕflÊ ¬˝ÁÃ ‹Ùø; ◊Ê¢ª ∑§Ë •Êÿ ‹Ùø; √ÿÊfl‚ÊÁÿ∑§ ÁŸáÊ¸ÿÙ¥ ◊¥ •Êÿ-
‹Ùø ∑§Ê ©U¬ÿÙª; ◊Ê¢ª ∑§Ë ÁflôÊÊ¬Ÿ ÿÊ ¬˝Ùà‚Ê„UŸÊà◊∑§ ‹Ùø; ¬˝’¢œŸ ◊¥ ◊Ê¢ª ∑§Ë ‹Ùø ∑§Ê ◊„Uûfl; ∑§Ë◊Ã ‹Ùø

Áfl·ÿ-‚ÍøË–i



•ı⁄U Á’∑˝§Ë •Êª◊ ∑§ ’Ëø ‚¢’¢œ; ÁflÁ÷ãŸ ◊ÊÁ∑¸§≈U ÁSÕÁÃÿÙ¥ ◊¥ AR •ı⁄U MR ∑§ ’Ëø ‚¢’¢œ; •Êª◊ ∑§Ë œÊ⁄UáÊÊ
∑§Ê ◊„Uàfl

z. ªáÊŸÊflÊø∑§ ©U¬ÿÙÁªÃÊ œÊ⁄UáÊÊ
(Cardinal Utility Approach)

¬˝SÃÊflŸÊ; ©U¬ÿÙÁªÃÊ Áfl‡‹·áÊ ∑§Ë ◊ÊãÿÃÊ∞¢;  ∑È§‹ ©U¬ÿÙÁªÃÊ •ı⁄U ‚Ë◊Ê¢Ã ©U¬ÿÙÁªÃÊ; ÉÊ≈UÃË ‚Ë◊ÊãÃ
©U¬ÿÙÁªÃÊ ∑§Ê ÁŸÿ◊; ‚◊-‚Ë◊Ê¢Ã ©U¬ÿÙÁªÃÊ ∑§Ê ÁŸÿ◊; ©U¬ÿÙÁªÃÊ Áfl‡‹·áÊ ∑§ •ãÃª¸Ã ©U¬÷ÙÄÃÊ ∑§Ê
‚¢ÃÈ‹Ÿ; ©U¬ÿÙÁªÃÊ Áfl‡‹·áÊ ∑§ ŒÙ· ÿÊ •Ê‹ÙøŸÊ∞¢

{. ©UŒÊ‚ËŸÃÊ fl∑˝§ œÊ⁄UáÊÊ
(Indifference Curve Approach)

¬˝SÃÊflŸÊ; ©UŒÊ‚ËŸÃÊ fl∑˝§ ∑§Ê •Õ¸; ©UŒÊ‚ËŸÃÊ fl∑˝§ Áfl‡‹·áÊ ∑§Ë ◊ÊãÿÃÊ∞°;  ¬˝ÁÃSÕÊ¬Ÿ ∑§Ë ÉÊ≈UÃË Œ⁄U ∑§Ê
ÁŸÿ◊; ©UŒÊ‚ËŸÃÊ fl∑˝§Ê¥ ∑§Ë Áfl‡Ê·ÃÊ∞°; ∑§Ë◊Ã-•Êÿ ⁄UπÊ ÿÊ ’¡≈U ⁄UπÊ; ©U¬÷ÙÄÃÊ ∑§Ê ‚¢ÃÈ‹Ÿ; •Êÿ ¬˝÷Êfl
ÿÊ ©U¬÷ÊÄÃÊ ∑§ ‚¢ÃÈ‹Ÿ ¬⁄U •Êÿ ◊¥ ¬Á⁄UflÃ¸Ÿ ∑§Ê ¬˝÷Êfl; ¬˝ÁÃSÕÊ¬Ÿ ¬˝÷Êfl; ∑§Ë◊Ã ¬˝÷Êfl ÿÊ ©U¬÷ÊÄÃÊ ∑§
‚¢ÃÈ‹Ÿ ¬⁄U ∑§Ë◊Ã ◊¥ ¬Á⁄UflÃ¸Ÿ ∑§Ê ¬˝÷Êfl; ∑§Ë◊Ã ¬˝÷Êfl ∑§ ¬˝ÁÃSÕÊ¬Ÿ ¬˝÷Êfl •ÊÒ⁄U •Êÿ ∑§Ë◊Ã; ∑§Ë◊Ã ©U¬÷Êª
fl∑˝§ ‚ ◊Ê°ª fl∑˝§ πË¥øŸÊ; ©UŒÊ‚ËŸÃÊ fl∑˝§ Áfl‡‹·áÊ ∑§ ‹Ê÷ ÿÊ √ÿÊfl„UÊÁ⁄U∑§ÃÊ; ©UŒÊ‚ËŸÃÊ fl∑˝§ Ã∑§ŸË∑§ ∑§Ë
©U¬ÿÊÁªÃÊ Áfl‡‹·áÊ ‚ üÊc∆UÃÊ; ©UŒÊ‚ËŸÃÊ fl∑˝§ Áfl‡‹·áÊ ∑§Ë •Ê‹ÊøŸÊ∞¢

|. ©U¬÷ÙÄÃÊ ∑§Ë ’øÃ ∑§Ë œÊ⁄UáÊÊ
(The Concept of Consumer’s Suplus)

¬˝SÃÊflŸÊ; ©U¬÷ÙÄÃÊ ∑§Ë ’øÃ ∑§Ê •Õ¸; ◊Ê‡Ê¸‹ ∑§Ë ©U¬÷ÙÄÃÊ ∑§Ë ’øÃ ∑§Ë œÊ⁄UáÊÊ; ß‚∑§Ë •Ê‹ÙøŸÊ∞¢;
©UŒÊ‚ËŸÃÊ fl∑˝§ Áfl‡‹·áÊ ◊¥ ©U¬÷ÙÄÃÊ ∑§Ë ’øÃ; œÊ⁄UáÊÊ ∑§Ë √ÿÊfl„UÊÁ⁄U∑§ ‹Ê÷ŒÊÿ∑§ÃÊ

}. ◊Ê¢ª ∑§Ê ¬˝∑§Á≈UÃ (©Œ˜ÉÊÊÁ≈UÃ) •Áœ◊ÊŸ Á‚hÊ¢Ã
(The Revealed Preference Theory of Demand)

¬˝SÃÊflŸÊ; øÈŸÊfl •Áœ◊ÊŸ ∑§Ù ¬˝∑§≈U ∑§⁄UÃÊ „Ò; ◊Ê¢ª ∑§Ê ÁŸÿ◊;  ¬˝∑§Á≈UÃ •Áœ◊ÊŸ ‚ ◊Ê¢ª fl∑˝§ ∑§Ë √ÿÈà¬ÁûÊ;
¬˝∑§Á≈UÃ •Áœ◊ÊŸ ‚ ©UŒÊ‚ËŸÃÊ fl∑˝§ √ÿÈà¬ãŸ ∑§⁄UŸÊ; ¬˝∑§Á≈UÃ •Áœ◊ÊŸ Á‚hÊ¢Ã ∑§Ë üÊc∆UÃÊ; ¬˝∑§Á≈UÃ •Áœ◊ÊŸ
Á‚hÊ¢Ã ∑§ ŒÙ·

~. ¡ÙÁπ◊ ∑§ •ãÃª¸Ã ©U¬÷ÙÄÃÊ øÈŸÊfl ∑§Ê Á‚hÊ¢Ã
(Theory of Consumer Choice Under Risk)

‚◊SÿÊ; ’ŸÙ¸‹Ë ©U¬∑§À¬ŸÊ; ©U¬ÿÙÁªÃÊ ◊Ê¬Ÿ ∑§Ë ãÿÍ◊ÒŸ-◊Ù⁄UªãS≈UŸ¸ ÁflÁœ; »˝§Ë«U◊ÒŸ-‚’ Ê ©U¬∑§À¬ŸÊ;
◊Ê∑§Ù¸Áfl¡ ©U¬∑§À¬ŸÊ; •ÊœÈÁŸ∑§ ©U¬ÿÙÁªÃÊ Áfl‡‹·áÊ ∑§Ê ‚◊ËˇÊÊà◊∑§ ◊ÍÀÿÊ¢∑§Ÿ

vÆ. ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ
(Demand Estimation or Forecasting)

ii–¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ



•Õ¸; ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ∑§ ©Ug‡ÿ; ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ∑§ ¬˝∑§Ê⁄U; ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ∑§Ê ˇÊòÊ; •ë¿UË ¬ÍflÊ¸ŸÈ◊ÊŸ ÁflÁœ ∑§Ë
∑§‚ıÁ≈UÿÊ¢; ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ∑§Ê ◊„Uûfl; ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ∑§Ë ‚Ë◊Ê∞¢; ŸflËŸ flSÃÈ•Ù¥ ∑§ Á‹∞ ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ; ◊Ê¢ª
¬ÍÍflÊ¸ŸÈ◊ÊŸ ∑§Ë ÁflÁœÿÊ¢;  ◊Ê¢ª ¬ÍflÊ¸ŸÈ◊ÊŸ ÁflÁœÿÙ¥ ∑§Ê ÁflSÃÎÃ Áfl‡‹·áÊ

vv. ©Uà¬ÊŒŸ »§‹Ÿ — ¬Á⁄UflÃ¸Ÿ‡ÊË‹ •ŸÈ¬ÊÃÙ¥ •ı⁄U
¬Ò◊ÊŸ ∑§ ¬˝ÁÃ»§‹ ÁŸÿ◊
(Production Function : Laws of Variable
Proportions and Returns to Scale)

©Uà¬ÊŒŸ »§‹Ÿ; ¬Á⁄UflÃ¸Ÿ‡ÊË‹ •ŸÈ¬ÊÃÙ¥ ∑§Ê ÁŸÿ◊ ÿÊ ¬Á⁄UflÃ¸Ÿ‡ÊË‹ •ŸÈ¬ÊÃÙ¥ ∑§ ¬˝ÁÃ»§‹; ¬Ò◊ÊŸ ∑§ ¬˝ÁÃ»§‹
∑§Ê ÁŸÿ◊; ¬Ò◊ÊŸ ∑§Ë Á∑§»§ÊÿÃ¥ ÿÊ Á◊Ã√ÿÁÿÃÊ∞¢†— •ÊãÃÁ⁄U∑§ •ı⁄U ’Ê„U⁄UË Á∑§»§ÊÿÃ¥; ¬Ò◊ÊŸ ∑§Ë •Á◊Ã√ÿÁÿÃÊ∞¢
ÿÊ „UÊÁŸÿÊ¢

vw. ©Uà¬ÊŒŸ »§‹Ÿ — ‚◊Ùà¬ÊŒ Áfl‡‹·áÊ
(Production Function : The Isoquant Analysis)

‚◊Ùà¬ÊŒ fl∑˝§; Ã∑§ŸË∑§Ë ¬˝ÁÃSÕÊ¬Ÿ ∑§Ë ‚Ë◊ÊãÃ Œ⁄U ∑§Ê ÁŸÿ◊; ‚◊Ùà¬ÊŒ-fl∑˝§Ù¥ ∑§Ë Áfl‡Ê·ÃÊ∞¢; ‚◊‹ÊªÃ
fl∑˝§ •ı⁄U ¬˝‚Ê⁄U ¬Õ; ¬Á⁄UflÃ¸Ÿ‡ÊË‹ •ŸÈ¬ÊÃÙ¥ ∑§Ê ÁŸÿ◊ ‚◊Ùà¬ÊŒ-fl∑˝§Ù¥ mÊ⁄UÊ; ¬Ò◊ÊŸ ∑§ ¬˝ÁÃ»§‹ ∑§ ÁŸÿ◊
‚◊Ùà¬ÊŒ-fl∑˝§Ù¥ mÊ⁄UÊ; ‚ÊœŸ ∑§ ¬˝ÁÃ»§‹ •ı⁄U ¬Ò◊ÊŸ ∑§ ¬˝ÁÃ»§‹ ◊¥ ‚¢’¢œ; ©Uà¬ÊŒ∑§ ∑§Ê ‚ãÃÈ‹Ÿ ÿÊ ßc≈UÃ◊
‚ÊœŸ ‚¢ÿÙª ∑§Ê øÈŸÊfl; ßc≈UÃ◊ ¬˝‚Ê⁄U ¬Õ ∑§ øÈŸÊfl; ©Uà¬ÊŒŸ »§‹Ÿ ∑§Ê •ŸÈ◊ÊŸ; ©Uà¬ÊŒŸ »§‹Ÿ ∑§Ê ¬˝’¢œŸ
◊¥ ©U¬ÿÙª

vx. ‹ÊªÃ Á‚hÊãÃ
(Cost Theory)

¬˝SÃÊflŸÊ; ‹ÊªÃÙ¥ ∑§Ë œÊ⁄UáÊÊ∞¢; ‹ÊªÃ »§‹Ÿ; ‹ÊªÃ-©Uà¬ÊŒŸ ‚¢’¢œ; »§◊¸ ∑§ •À¬∑§Ê‹ËŸ ‹ÊªÃ fl∑˝§; »§◊¸
∑§ ŒËÉÊ¸∑§Ê‹ËŸ ‹ÊªÃ fl∑˝§; SAC fl∑˝§ ∑§Ë •¬ˇÊÊ LAC fl∑˝§ •Áœ∑§ ø¬≈UÊ; ‹ÊªÃÙ¥ ∑§Ê •ÊœÈÁŸ∑§ Á‚hÊ¢Ã;
ŒËÉÊ¸∑§Ê‹ËŸ ∑È§‹ ‹ÊªÃ fl∑˝§ ∑§Ù ©Uà¬ÊŒŸ »§‹Ÿ ÿÊ ¬˝‚Ê⁄U ¬Õ ‚ √ÿÈà¬ãŸ ∑§⁄UŸÊ; LAC •ı⁄U LMC fl∑˝§Ù¥ ∑§Ù
LTC fl∑˝§ ‚ √ÿÈà¬ãŸ ∑§⁄UŸÊ;  ¬Ò◊ÊŸ ∑§Ë Á∑§»§ÊÿÃ¥ •ı⁄U LAC fl∑˝§

vy. ‹ÊªÃ ÁŸÿ¢òÊáÊ, ∑§≈UıÃË •ı⁄U •ŸÈ◊ÊŸ
(Cost Control, Reduction  and Estimation)

‹ÊªÃ ÁŸÿ¢òÊáÊ; ‹ÊªÃ ÁŸÿ¢òÊáÊ ∑§ ©U¬∑§⁄UáÊ; ‹ÊªÃ ∑§≈UıÃË; ‹ÊªÃ ∑§≈UıÃË »§‹Ÿ ∑§ ◊„Uàfl¬ÍáÊ¸ Ãàfl; ‹ÊªÃ
ÁŸÿ¢òÊáÊ •ı⁄U ‹ÊªÃ ∑§≈UıÃË ◊¥ ÷Œ; •ÊÁÕ¸∑§ ◊ÍÀÿ Áfl‡‹·áÊ; ‹ÊªÃ •ŸÈ◊ÊŸ; ‹ÊªÃ »§‹Ÿ ∑§ •ŸÈ◊ÊŸ ∑§Ë
‚Ë◊Ê∞¢

vz. ’Ê¡Ê⁄U ∑§Ê •Õ¸ ∞fl¢ ¬˝∑§Ê⁄U
(Meaning and Forms of Market)

’Ê¡Ê⁄U ∑§Ê •Õ¸;  ’Ê¡Ê⁄U ∑§Ë •ÊÔfl‡ÿ∑§ Áfl‡Ê·ÃÊ∞¢;  ’Ê¡Ê⁄U ∑§Ê flªË¸∑§⁄UáÊ — ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ’Ê¡Ê⁄U; ∞∑§ÊÁœ∑§Ê⁄U
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’Ê¡Ê⁄U; •¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ’Ê¡Ê⁄U — mÒÿÊÁœ∑§Ê⁄U; •À¬ÊÁœ∑§Ê⁄U; ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ

v{. ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã »§◊¸ •ı⁄U ©UlÙª ∑§Ê ‚¢ÃÈ‹Ÿ
(Equilibrium of Firm and Industry under
Perfect Competition)

»§◊¸ •ı⁄U ©UlÙª ∑§Ê •Õ¸; »§◊¸ ∑§ ‚¢ÃÈ‹Ÿ ∑§Ë ‡ÊÃZ; »§◊¸ ∑§Ê ‚¢ÃÈ‹Ÿ; ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã ©UlÙª ∑§Ê
‚¢ÃÈ‹Ÿ

v|. ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã ¬ÍÌÃ fl∑˝§
(Supply Curve under Perfect Competition)

¬˝SÃÊflŸÊ; ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ◊¥ »§◊¸ ∞fl¢ ©UlÙª ∑§Ê •À¬∑§Ê‹ËŸ ¬ÍÌÃ fl∑˝§; ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ◊¥ ©UlÙª ∑§Ê
ŒËÉÊ¸∑§Ê‹ËŸ ¬ÍÌÃ fl∑˝§

v}. ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ
(Pricing under Perfect Competition)

¬ÍáÊ¸ ¬˝ÁÃÿÙªË ’Ê¡Ê⁄U ◊¥ ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ;  ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ ◊¥ ‚◊ÿ-Ãûfl ∑§Ê ◊„Uûfl — ’Ê¡Ê⁄U •flÁœ ∑§Ë◊Ã;
•À¬ •flÁœ ∑§Ë◊Ã; ŒËÉÊ¸ •flÁœ ∑§Ë◊Ã ÿÊ ‚Ê◊Êãÿ ∑§Ë◊Ã; Áø⁄U∑§ÊÁ‹∑§ •flÁœ;  ’Ê¡Ê⁄U ∑§Ë◊Ã ÃÕÊ ‚Ê◊Êãÿ
∑§Ë◊Ã ◊¥ ÃÈ‹ŸÊ

v~. ∞∑§ÊÁœ∑§Ê⁄U ∑§ •ãÃª¸Ã ∑§Ë◊Ã •ı⁄U ©Uà¬ÊŒŸ ÁŸœÊ¸⁄UáÊ
(Determination of Price and Output under Monopoly)

∞∑§ÊÁœ∑§Ê⁄U ∑§Ê •Õ¸; ∞∑§ÊÁœ∑§Ê⁄U ∑§ ∑§Ê⁄UáÊ; ∞∑§ÊÁœ∑§Ê⁄U ∑§ •ãÃª¸Ã ◊Ê¢ª fl∑˝§ •ı⁄U ‹ÊªÃ¥; ∞∑§ÊÁœ∑§Ê⁄U ∑§
•ãÃª¸Ã ∑§Ë◊Ã •ı⁄U ©Uà¬ÊŒŸ ÁŸœÊ¸⁄UáÊ; ∞∑§ÊÁœ∑§Ê⁄U ‡ÊÁQ§ ∑§Ë ∑§ÙÁ≈U •ı⁄U ◊Ê¬; ∞∑§ÊÁœ∑§Ê⁄U ∑§Ê ÁŸÿ¢òÊáÊ •ı⁄U
ÁŸÿ◊Ÿ; ∞∑§ÊÁœ∑§Ê⁄U ∞fl¢ ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ ◊¥ ÃÈ‹ŸÊ; ∞∑§ÊÁœ∑§Ê⁄U ∑§ •ãÃª¸Ã ‚ÊœŸ •Êfl¢≈UŸ

wÆ. ∑§Ë◊Ã Áfl÷Œ
(Price Discrimination)

•Õ¸; ∑§Ë◊Ã Áfl÷Œ ∑§ ¬˝∑§Ê⁄U; ∑§Ë◊Ã Áfl÷Œ ∑§Ë ‡ÊÃZ; ∞∑§ÊÁœ∑§Ê⁄U Áfl÷Œ ◊¥ ∑§Ë◊Ã-©Uà¬ÊŒŸ-‹Ê÷ ÁŸœÊ¸⁄UáÊ;
∑§Ë◊Ã Áfl÷Œ ‹Ê÷ŒÊÿ∑§ •ÕflÊ „UÊÁŸ∑§Ê⁄U∑§ ÿÊ ©U‚∑§ ¬˝÷Êfl; ∑§Ë◊Ã Áfl÷Œ ∑§Ë üÊÁáÊÿÊ¢; •ãÃ⁄UÊ¸c≈˛UËÿ ∑§Ë◊Ã
Áfl÷Œó ⁄UÊÁ‡Ê¬ÊÃŸ — ¬˝∑§Ê⁄U, ©Ug‡ÿ, ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ, ¬˝÷Êfl, ©U¬Êÿ

wv. ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã ∑§Ë◊Ã •ı⁄U
©Uà¬ÊŒŸ ÁŸœÊ¸⁄UáÊ
(Determination of Price and Output under
Monopolistics Competition)

iv–¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ



¬˝SÃÊflŸÊ; •Õ¸; ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã »§◊¸ ∑§Ê ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ; øÒê’⁄U‹Ÿ ∑§Ê ‚◊Í„U
‚¢ÃÈ‹Ÿ; Áfl∑˝§ÿ ‹ÊªÃ¥; •ÁÃÁ⁄UQ§ ˇÊ◊ÃÊ ∑§Ê Á‚hÊãÃ; ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ◊¥ ‚¢‚ÊœŸ •Êfl¢≈UŸ ∑§Ë
‚◊SÿÊ •ÕflÊ •¬√ÿÿ; ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ∑§ •ãÃª¸Ã ∑§Ë◊Ã-⁄UÁ„UÃ ¬˝ÁÃÿÙÁªÃÊ; ¬ÍáÊ¸ ¬˝ÁÃÿÙÁªÃÊ
ÃÕÊ ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ◊¥ •ãÃ⁄U; ∞∑§ÊÁœ∑§Ê⁄U •ı⁄U ∞∑§ÊÁœ∑§Ê⁄UÊà◊∑§ ¬˝ÁÃÿÙÁªÃÊ ◊¥ •ãÃ⁄U

ww. •À¬ÊÁœ∑§Ê⁄U ∑§ •ãÃª¸Ã ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ
(Price Determiniation Under Oligopoly)

•Õ¸; •À¬ÊÁœ∑§Ê⁄U ∑§Ë Áfl‡Ê·ÃÊ∞¢; •À¬ÊÁœ∑§Ê⁄U ◊¥ ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ — ÁSfl ÊË ∑§Ê ®∑§Á∑§Ã ◊Ê¢ª fl∑˝§ (ÁSÕ⁄U
∑§Ë◊Ã); ∑§¬≈U‚¢Áœ¬ÍáÊ¸ •À¬ÊÁœ∑§Ê⁄U; ∑§Ê≈¸U‹; ∑§Ù≈UÊ ‚◊¤ÊıÃÊ mÊ⁄UÊ ◊ÊÁ∑¸§≈U ’Ê¢≈U; ∑§Ë◊Ã ŸÃÎàfl ◊ÊÚ«U‹;
•À¬ÊÁœ∑§Ê⁄U ◊¥ ∑§Ë◊Ã-⁄UÁ„UÃ ¬˝ÁÃÿÙÁªÃÊ

wx. π‹ Á‚hÊ¢Ã ÃÕÊ ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ
(Game Theory and Price Determination)

¬˝SÃÊflŸÊ; ŒÙ √ÿÁQ§ ÁSÕ⁄U-⁄UÊÁ‡Ê ÿÊ ‡ÊÍãÿ-⁄UÊÁ‡Ê π‹; ÁSÕ⁄UÃ⁄U-⁄UÊÁ‡Ê π‹; π‹ Á‚hÊãÃ ∑§Ë ‚Ë◊Ê∞¢; π‹
Á‚hÊãÃ ∑§Ê ◊„Uûfl

wy. ⁄UπËÿ ¬˝Ùª˝ÊÁ◊¢ª ÃÕÊ ßc≈UÃ◊Ë∑§⁄UáÊ
(Linear Programming and Optimisation)

¬˝SÃÊflŸÊ; •Õ¸; ‡ÊÃZ ∞fl¢ ‚Ê◊ÊãÿË∑§⁄UáÊ; »§◊¸ ∑§ Á‚hÊ¢Ã ¬⁄U ©U¬ÿÙª — ©Uà¬ÊŒŸ ∑§Ê •Áœ∑§Ã◊Ë∑§⁄UáÊ; •Êª◊
∑§Ê •Áœ∑§Ã◊Ë∑§⁄UáÊ; ‹ÊªÃ ∑§Ê ãÿÍŸÃ◊Ë∑§⁄UáÊ; ⁄UπËÿ ¬˝Ùª˝ÊÁ◊¢ª ∑§Ë ‚Ë◊Ê∞¢; ªÁáÊÃËÿ ŸÙ≈U — ⁄UπÊÁøòÊ „U‹;
‚Ë◊Ê¢ÃflÊŒ •ı⁄U ⁄UπËÿ ¬˝Ùª˝ÊÁ◊¢ª ßc≈UÃ◊Ë∑§⁄UáÊ Ã∑§ŸË∑§Ù¥ ∑§ M§¬ ◊¥; ‚Ë◊Ê¢ÃflÊŒ •ı⁄U ⁄UπËÿ ¬˝Ùª˝ÊÁ◊¢ª

wz. •ÊªÃ-ÁŸª¸Ã Áfl‡‹·áÊ
(Input-Output Analysis)

¬˝SÃÊflŸÊ; ¬˝◊Èπ Áfl‡Ê·ÃÊ∞¢; SÕÒÁÃ∑§ •ÊªÃ-ÁŸª¸Ã ◊ÊÚ«U‹; ªàÿÊà◊∑§ •ÊªÃ-ÁŸª¸Ã ◊ÊÚ«U‹; •ÊªÃ-ÁŸª¸Ã
Áfl‡‹·áÊ ∑§Ë ‚Ë◊Ê∞¢; ◊„Uûfl

w{. »§◊¸ ∑§ ©Ug‡ÿ
(Objectives of Business Firm)

¬˝SÃÊflŸÊ; ‹Ê÷ •Áœ∑§Ã◊∑§⁄UáÊ Á‚hÊ¢Ã; ¬˝’¢œ∑§Ëÿ Á‚hÊ¢Ã — ÁflÁ‹ÿ◊‚Ÿ ∑§Ê ©U¬ÿÙÁªÃÊ •Áœ∑§Ã◊Ë∑§⁄UáÊ
Á‚hÊ¢Ã, ◊ÒÁ⁄U‚ ∑§Ê flÎÁh •Áœ∑§Ã◊Ë∑§⁄UáÊ Á‚hÊ¢Ã, ’Ê◊Ù‹ ∑§Ê Áfl∑˝§ÿ •Êª◊ •Áœ∑§Ã◊Ë∑§⁄UáÊ Á‚hÊ¢Ã, √ÿfl„UÊ⁄U-
‚¢’¢œË Á‚hÊ¢Ã — ‚Êß◊Ÿ ∑§Ê ‚¢ÃÈÁc≈U∑§⁄UáÊ Á‚hÊ¢Ã, ÁS∑§≈UÙ√‚∑§Ë ∑§Ê ‚¢ÃÈÁc≈U •Áœ∑§Ã◊Ë∑§⁄UáÊ Á‚hÊ¢Ã, ‚Êÿ≈¸U
•ı⁄U ◊Êø¸ ∑§Ê √ÿfl„UÊ⁄U-‚¢’¢œË Á‚hÊ¢Ã; ∞¡¥‚Ë Á‚hÊ¢Ã

w|. √ÿfl„UÊ⁄U ◊¥ ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ ∑§Ë ÁflÁœÿÊ¢
(Methods of Price Determination in Practice)

Áfl·ÿ-‚ÍøË–v



¬˝SÃÊflŸÊ; ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ ŸËÁÃÿÙ¥ ∑§Ù ¬˝÷ÊÁflÃ ∑§⁄UŸ flÊ‹ ÉÊ≈U∑§; ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ ŸËÁÃ ∑§ ©Ug‡ÿ; ∑§Ë◊Ã-
ÁŸœÊ¸⁄UáÊ ∑§Ë ÁflÁœÿÊ¢ — ‹ÊªÃ-¡◊Ê ÿÊ ¬Í áÊ¸ ‹ÊªÃ ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ, ¬˝ÁÃ»§‹ ∑§Ë Œ⁄U •ÕflÊ ‹ˇÿ ∑§Ë◊Ã
ÁŸœÊ¸⁄UáÊ, ‚Ë◊ÊãÃ ÿÊ flÎÁhªÃ ‹ÊªÃ ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ, øÊ‹Í-Œ⁄U ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ, Áfl÷ŒË ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ,
»È§≈U∑§⁄U ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ, •ª˝áÊË ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ •ÕflÊ Ÿß¸ flSÃÈ ∑§Ë ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ; flSÃÈ-üÊ¢Îπ‹Ê ∑§Ë◊Ã-
ÁŸœÊ¸⁄UáÊ; SÕÊŸÊ¢Ã⁄UáÊ ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ; ∑§Ë◊Ã ¬ÍflÊ¸ŸÈ◊ÊŸ

w}. flSÃÈ∞¢ •ı⁄U ÁflÁflœ flSÃÈ∞¢
(Products and Multiple Products)

flSÃÈ•Ù¥ ∑§ ¬˝∑§Ê⁄U; ÁflÁflœ flSÃÈ∞¢; ÁflÁflœ flSÃÈ•Ù¥ ∑§Ë ‹ÊªÃ¥

w~. ÁflÁflœ flSÃÈ•Ù¥ ∑§Ë ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ
(Pricing of Multiple Products)

¬˝SÃÊflŸÊ; •Õ¸;  ÁSÕ⁄U •ŸÈ¬ÊÃÙ¥ ∑§ ‚ÊÕ ÁflÁflœ flSÃÈ ∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ; ¬Á⁄UflÁÃ¸Ã •ŸÈ¬ÊÃÙ¥ ∑§ ‚ÊÕ ÁflÁflœ flSÃÈ
∑§Ë◊Ã ÁŸœÊ¸⁄UáÊ

xÆ. ‚Êfl¸¡ÁŸ∑§ ©Ul◊Ù¥ ∑§Ë ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ
(Pricing of Public Enterprises)

¬˝SÃÊflŸÊ; ‚Êfl¸¡ÁŸ∑§ ©U¬ÿÙÁªÃÊ ‚flÊ•Ù¥ ∑§Ë ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ; ‚Ë◊Ê¢Ã ‹ÊªÃ ∑§Ë◊Ã-ÁŸœÊ¸⁄UáÊ ÁŸÿ◊; Ÿ-‹Ê÷
Ÿ-„UÊÁŸ ŸËÁÃ; ‹Ê÷-∑§Ë◊Ã ŸËÁÃ

xv. ‹Ê÷ •ı⁄U ‹Ê÷ ŸËÁÃÿÊ¢
(Profit and Profit Policies)

‹πÊ ‹Ê÷ •ı⁄U •ÊÁÕ¸∑§ ‹Ê÷; ‚Ê◊Êãÿ ‹Ê÷ •ı⁄U •‚Ê◊Êãÿ ‹Ê÷; ‹Ê÷ ∑§ ∑§Êÿ¸; ‹Ê÷ ∑§Ë ¬˝∑Î§ÁÃ; ‹Ê÷ ∑§Ê
◊Ê¬; ‹Ê÷ ŸËÁÃÿÊ¢

xw. ‹Ê÷-•‹Ê÷ Áfl‡‹·áÊ
(Break-Even Analysis)

•Õ¸; ‹Ê÷-•‹Ê÷ Áfl‡‹·áÊ ∑§ ©Ug‡ÿ; ‹Ê÷-•‹Ê÷ Áfl‡‹·áÊ; ‹Ê÷-•‹Ê÷ Á’ãŒÈ ∑§Ê ÁŸœÊ¸⁄UáÊ; ‚È⁄UˇÊÊ ∑§Ê
‚Ë◊Ê; ‹Ê÷-•‹Ê÷ Á’ãŒÈ ∑§Ë ªáÊŸÊ;  ‹Ê÷-•‹Ê÷ Áfl‡‹·áÊ ∑§Ë ‚Ë◊Ê∞¢; ‹Ê÷-•‹Ê÷ Áfl‡‹·áÊ ∑§ ©U¬ÿÙª

xx. ¬Í¢¡Ë ’¡®≈Uª
(Capital Budgeting)

•Õ¸;  ¬Í¢¡Ë ’¡®≈Uª ∑§Ë Áfl‡Ê·ÃÊ∞¢; ¬Í¢¡Ë ’¡®≈Uª ∑§Ë •Êfl‡ÿ∑§ÃÊ ÿÊ ◊„Uàfl; ¬Í¢¡Ë ’¡®≈Uª ∑§ ©Ug‡ÿ;  ¬Í¢¡Ë
’¡®≈Uª ∑§Ë ¬˝Á∑˝§ÿÊ •ÕflÊ •flSÕÊ∞¢;  ¬Í¢¡Ë ’¡®≈Uª ‚◊SÿÊ∞¢; ¬Í¢¡Ë ’¡Á≈¢Uª ∑§Ë ÁflÁœÿÊ¢ — ‡ÊÈh flÃ¸◊ÊŸ ◊ÍÀÿ
ÁflÁœ, ¬˝ÁÃ»§‹ ∑§Ë •ÊãÃÁ⁄U∑§ Œ⁄U ÁflÁœ, ‹Ê÷¬˝ŒÃÊ ‚Íø∑§ ÁflÁœ, ̌ ÊÁÃ¬ÍÁÃ¸ ŒŸÊ •flÁœ ÁflÁœ, ’≈˜U≈UÊ∑§Ê≈UÊ Ÿ∑§ŒË

vi–¬˝’ãœ∑§Ëÿ •Õ¸‡ÊÊSòÊ



¬˝flÊ„U ÁflÁœ, •ı‚Ã flÊÁ·¸∑§ ¬˝ÁÃ»§‹ ∑§Ë Œ⁄U ÁflÁœ; ¬Á⁄UÿÙ¡ŸÊ ◊ÍÀÿÊ¢∑§Ÿ ∑§ •ãÿ ¬„U‹Í

xy. ¬Í¢¡Ë ∑§Ë ‹ÊªÃ
(Cost of Capital)

•Õ¸; ¬Í¢¡Ë ∑§Ë ‹ÊªÃ ∑§ ¬˝∑§Ê⁄U; ¬˝’¢œ∑§Ëÿ ÁŸáÊ¸ÿ ◊¥ ¬Í¢¡Ë ∑§Ë ‹ÊªÃ ∑§Ë ÷ÍÁ◊∑§Ê; ¬Í¢¡Ë ∑§Ë ‹ÊªÃ ∑§Ù ¬˝÷ÊÁflÃ
∑§⁄UŸflÊ‹ Ãûfl; ¬Í¢¡Ë-‹ÊªÃ ∑§ ¬˝∑§Ê⁄U ∞fl¢ ©UŸ∑§Ë ªáÊŸÊ

xz. √ÿÊ¬Ê⁄U-ø∑˝§Ù¥ ∑§Ë ¬˝∑Î§ÁÃ ∞fl¢ Á‚hÊ¢Ã
(Nature of Business Cycles and Theories)

•Õ¸; √ÿÊ¬Ê⁄U ø∑˝§ ∑§Ë Áfl‡Ê·ÃÊ∞¢; ø∑˝§Ù¥ ∑§ ¬˝∑§Ê⁄U; √ÿÊ¬Ê⁄U-ø∑˝§ ∑§Ë •flSÕÊ∞¢;  √ÿÊ¬Ê⁄U-ø∑˝§ ‚¢’¢œË Á‚hÊ¢Ã —
„UÊ≈˛U ∑§Ê √ÿÊ¬Ê⁄U ø∑˝§ ∑§Ê ◊Èº˝Ê Á‚hÊ¢Ã, „ÒU∑§ ∑§Ê ◊ıÁº˝∑§ •ÁÃ-ÁŸfl‡Ê Á‚hÊ¢Ã, ‡ÊÍê¬Ë≈U⁄U ∑§Ê Ÿfl-¬˝flÃ¸Ÿ Á‚hÊ¢Ã,
√ÿÊ¬Ê⁄U ø∑˝§ ∑§Ê ∑§ÊÚ’fl’ Á‚hÊ¢Ã, ◊ŸÙflÒôÊÊÁŸ∑§ Á‚hÊ¢Ã, ‚ÒêÿÈ•‹‚Ÿ ∑§Ê √ÿÊ¬Ê⁄U ø∑˝§ ◊ÊÚ«U‹, Á„UÄ‚ ∑§Ê
√ÿÊ¬Ê⁄U ø∑˝§ Á‚hÊ¢Ã; ÁSÕ⁄UË∑§⁄UáÊ ŸËÁÃÿÊ¢ ÿÊ √ÿÊ¬Ê⁄U-ø∑˝§Ù¥ ∑§Ù ÁŸÿ¢ÁòÊÃ ∑§⁄UŸ ∑§ ©U¬Êÿ

x{. S»§ËÁÃ
(Inflation)

S»§ËÁÃ ∑§Ê •Õ¸; S»§ËÁÃ ∑§Ë Áfl‡Ê·ÃÊ∞¢ ∞fl¢ ¬˝∑§Ê⁄U; S»§ËÁÃ •ãÃ⁄UÊ‹; ◊Ê¢ª¡ãÿ •ÕflÊ S» ËÁÃ ∑§Ê ◊ÊÒÁº˝∑§
Á‚fÊãÃ; ‹ÊªÃ¡ãÿ S» ËÁÃ ∑§Ê Á‚hÊ¢Ã; S»§ËÁÃ ∑§ ∑§Ê⁄UáÊ; Áfl∑§Á‚Ã Œ‡ÊÊ¥ ◊¥ S» ËÁÃ ⁄UÊ∑§Ÿ ∑§ ©U¬Êÿ — ◊ıÁº˝∑§
©U¬Êÿ, ⁄UÊ¡∑§Ù·Ëÿ ©U¬Êÿ, •ãÿ ©U¬Êÿ; S» ËÁÃ ∑§ ¬˝÷Êfl

x|. √ÿÊfl‚ÊÁÿ∑§ ÁŸáÊ¸ÿ ÁŸ◊Ê¸áÊ
(Business Decision Making)

•Õ¸; √ÿÊfl‚ÊÁÿ∑§ ÁŸáÊ¸ÿÙ¥ ∑§Ë ¬˝∑Î§ÁûÊ;  √ÿÊfl‚ÊÁÿ∑§ ÁŸáÊ¸ÿ ÁŸ◊Ê¸áÊ ◊¥ ¬ª ÿÊ ¬˝Á∑˝§ÿÊ∞¢ — ÁŸáÊ¸ÿ flÎˇÊ; √ÿfl‚ÊÿË
(ÿÊ ¬˝’¢œ∑§Ëÿ) •Õ¸‡ÊÊùË ∑§Ë ÁŸáÊ¸ÿ ÁŸ◊Ê¸áÊ ◊¥ ÷ÍÁ◊∑§Ê

Áfl·ÿ-‚ÍøË–vii


